
Attachment 1 

{}cOq-a-;27 f t..CN 

Advertising Resfffcfions 
1. False, misleading or deceptive 
2. Relates to an illegal activity 
3. Is explicit .sexual materials, obscene by City standards, or is 


material h'armful to minors 

4. Advertises the use of alcohol or tobacco products 
5. Depicts violence and/or anti-social behavior 
6. Includes language which is obscene, vulgar, profane or scatological 
7. Relates to instruments." device and items, products or paraphernalia 
, which aredesign:foruseJnconnections with specified sexual 
, 'activ1tre~~~~~'~":;:;':,tR~'".~,' ' 

B. The City:~hall'6@y~'ih~<~righttoutmze all unsold advertising space at 
" sole discretioll;~::,·:'c,. " /

';;,",:,c~' :.ot:-t." 't<:'·,,' 
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Attachment 2 
8/25/2009 

Potential Bene" Its 

• Installation of more shelters and amenities 
• Provide a new revenue source 
• Vendor pays for capital installations 
• Cleaning and maintenance by vendor 
• Additional shelters increased use and ridership 

• Unused advertising space can be used by the City 
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Attachment 3 

Potent ial":'Rlsks -rrraw aCks-c

• Visual clutter 
• Negative community response 

• Possible long-term maintenance re~ponsibility " 
• Considerations for additional costs: . 

• Staff resources (Engineering, Real,Estate,Transportation) 
• Ongoing management of the program 
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